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Double Exposure 

Now there are two ways to put your 

product or service in front of this peerless 

audience: our traditional print weekly and 

our digital edition, NCRegister.com.

The Register Online offers readers full 

access to all the print version’s news, 

features and commentary, a searchable 

archive of virtually everything we’ve 

published in the 2000s, and a wealth of 

fresh and extended content available only 

to our online readers. 

Its weblog provides incisive, 

up-to-the-minute analysis of breaking 

news as it happens. 

And the website offers advertisers a 

chance to exponentially expand their 

exposure to “Register Catholics.”

Advertise in the Register in 

both media — print and digital — and

watch your sales gain mass appeal. 

Real journalism —
fair, balanced and faithful.

Fact:
Nearly half of Register readers give at least $1,000 
per year to charitable organizations. More than 30% 
donate $5,000 or more. 

Fact:
On average, Faith & Family readers annually donate 
just under $6,000 to charity.

Who reads the National Catholic Register weekly newspaper? 

Only the most demanding, discerning and “tuned in” Catholics 
in the country. 

Register subscribers and their “pass-along” recipients know 
that, when it comes to applying the mind of the Church to the 
issues of the day, no other source of Catholic news and views 
is more practical or more valuable. 

With an unparalleled combination of journalistic clarity, doctrinal 
precision and unwavering fidelity to the Pope and Magisterium, 
the Register equips its readers to evangelize and catechize 
at the water cooler, on the town square and in their living room.

Meanwhile, Register advertisers know that news consumers 
this committed to the truths of the Catholic faith make for 
loyal, repeat-business customers. 
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